

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
				
			
				
			
		

		
            

		
		
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
							
								
								Copy DOI
								

							

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Style as an Attention Technology

	
    
        
            
            







    
    










    
    
    
    











			
                    Journal of Bioeconomics, 2009
 
        

    
	

	
	
		
		
			7 Pages
		
		

		Posted: 20 Mar 2006
		
			Last revised: 13 Dec 2008
		
		
	

	
		
			
			




	See all articles by David A. HirshleiferDavid A. Hirshleifer
Marshall School of Business, USC; National Bureau of Economic Research (NBER)


		

	
	
	
	
	



	
	
	
	
		
		
	
	
		
			Date Written: March 1, 2006

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		What is the point of style?  According to Richard Lanham in his book, The Economics of Attention: Style and Substance in the Age of Information, style is the means by which attention is attracted and allocated.  Lanham's book describes the triumph of 'fluff' over 'stuff' (information over objects) and the importance of intellectual property. Wealth effects and shifts in the distribution costs can help explain a shift over time from stuff to fluff.  A deep economics of attention will require digging into the technology of attention allocation, and into the conflicts of interest between those who seek to attract the attention of others and those who seek to allocate their own scarce attention effectively. An understanding the role of style in therefore essential for building an economics of attention. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: attention, style, technology

	
	

	
    

    
	

	
	
		JEL Classification: M30, Z10, D89, K11

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	



    




	
		Suggested Citation:
		Suggested Citation
	

	
		
			Hirshleifer,  David A., Style as an Attention Technology (March 1, 2006). Journal of Bioeconomics, 2009,  Available at SSRN: https://ssrn.com/abstract=890724 or http://dx.doi.org/10.2139/ssrn.890724 
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						David A. Hirshleifer (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
					
					
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				Marshall School of Business, USC  ( email )

			

			
			
				
				
				
					Marshall School of Business
Los Angeles, CA  90089
United States

				

				
			

			
				
				
					HOME PAGE: http://https://sites.uci.edu/dhirshle/
				

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				National Bureau of Economic Research (NBER)  ( email )

			

			
			
				
				
				
					1050 Massachusetts Avenue
Cambridge, MA  02138
United States

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      248

			

		
		
		
			Abstract Views

			    1,724

		

		
		 
		
			Rank

			  223,297

		

		
	


	

	
		
			
				        4 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Intellectual Property: Other eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Intellectual Property: Other eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              965

                                    

                                    
                                        PAPERS

                                            5,049

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Robert P. Merges at University of California, Berkeley - School of Law

                                    

                                
                            

                        

                    

                
	
                    Behavioral & Experimental Economics eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Behavioral & Experimental Economics eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              947

                                    

                                    
                                        PAPERS

                                           18,663

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Victor Ricciardi at Ursinus College

                                    

                                
                            

                        

                    

                


            

            
                
                

                	
                    Behavioral Marketing eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Behavioral Marketing eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              415

                                    

                                    
                                        PAPERS

                                            3,417

                                    

                                

                                
                            

                        

                    

                



                
            

            
        
        
        
                 
        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Limited Attention, Information Disclosure, and Financial Reporting

                        
                            By
                                
                                
                                    
                                    David A. Hirshleifer
                                     and 
                                
                                    
                                    Siew Hong Teoh
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Investor Psychology in Capital Markets: Evidence and Policy Implications

                        
                            By
                                
                                
                                    
                                    Kent D. Daniel, 
                                    
                                
                                    
                                    David A. Hirshleifer, ...
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Market Frictions, Price Delay, and the Cross-Section of Expected Returns

                        
                            By
                                
                                
                                    
                                    Kewei Hou
                                     and 
                                
                                    
                                    Tobias J. Moskowitz
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            Do Investors Overvalue Firms with Bloated Balance Sheets?

                            
                                By
                                    
                                    
                                        
                                        David A. Hirshleifer, 
                                        
                                    
                                        
                                        Kewei Hou, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Why Do New Issues and High-Accrual Firms Underperform: The Role of Analysts' Credulity

                            
                                By
                                    
                                    
                                        
                                        Siew Hong Teoh
                                         and 
                                    
                                        
                                        T.j. Wong
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Investor Attention, Overconfidence and Category Learning

                            
                                By
                                    
                                    
                                        
                                        Lin Peng
                                         and 
                                    
                                        
                                        Wei Xiong
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Investor Attention: Overconfidence and Category Learning

                            
                                By
                                    
                                    
                                        
                                        Wei Xiong
                                         and 
                                    
                                        
                                        Lin Peng
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Driven to Distraction: Extraneous Events and Underreaction to Earnings News

                            
                                By
                                    
                                    
                                        
                                        David A. Hirshleifer, 
                                        
                                    
                                        
                                        Sonya S. Lim, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Industry Information Diffusion and the Lead-Lag Effect in Stock Returns

                            
                                By
                                    
                                    
                                        
                                        Kewei Hou
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Learning with Information Capacity Constraints

                            
                                By
                                    
                                    
                                        
                                        Lin Peng
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
	
		
	
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l100 in   0.078 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		

		
		
		
		
		
		
		
		
		
		
	
